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#TeamHoerbiger, with its

6,174 employees at 133 locations
in 43 countries, generated revenue
of 1.416 billion euros in 2023.

Employees by region 2023 Emerging Markets

1 03 2 404 With our perf_ormanc_:e-defil?ing solutions
’ 3,285 and our passion for innovation, we support
customers from various industries in
increasing the performance, efficiency and
1 7453 safety of their products and operations
as well as conserving energy and reducing
oo | Mot |y gy emissions.
595 471 161 70 119

| This is how we enable change for a better
tomorrow while ensuring HOERBIGER'’s
1 .4 1 6 growth and long-term prosperity.
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Great progress.
And now?!!

Ladies and gentlemen,
Dear employees,

The HOERBIGER team achieved great progress in 2023: To-
gether, we continued our profitable growth, drove pionee-
ring innovation projects, and grew closer as a Group in or-

der to learn from each other. The result is an impressive
revenue of 1.416 billion euros and plenty of confidence and
motivation to pursue our chosen path together.

Our thanks and recognition go to all our employees: We

value your daily commitment and know that such a posi-
tive result would not have been possible without your de-

dication. HOERBIGER’s business success is also your own
personal success, which you can be proud of, especially in

these very turbulent times. As representatives of all emp-

loyees, we profile some colleagues from around the world
and from all business areas who have made HOERBIGER’s

success possible in this Yearbook. They are #TeamHoerbiger.

And now ?!! For us, this is not a question, but a clear
statement: We will continue to execute our plan to grow

profitably in a consistent, ambitious and optimistic manner.

FOREWORD — 5

The 2024 financial year has got off to a promising start.
Since the beginning of the year we have strengthened our
existing business with two acquisitions, and further ones
will enable us to move into adjacent or new business areas.
We are working on expanding our product portfolio in the
areas of emission reduction, sustainability and safety. Our
innovation projects are our top priority. They are the most
important drivers of HOERBIGER’s transformation and pro-
fitable growth.

It goes without saying that we would also like to take
this opportunity to thank our customers and partners — for
their collaboration, support and loyalty.

We hope you enjoy reading this report.

Dr. Andreas Hiinerwadel
President of the Board of Trustees

Dr. Thorsten Kahlert
CEO and Chairman of the Executive Board

Dr. Martin Komischke
President of the Board of Directors

Pictured left to right
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Great progress.

— HOERBIGER achieved revenue
of 1.416 billion euros.

— The business areas expanded and
strengthened their market position
in the core businesses.

— Promising results were achieved in
the development of emission-reducing
products and services.

— Pioneering innovation projects
were pushed forward.

— Cost management and operational
excellence were intensified further.

— Targeted acquisitions have
strengthened the existing business.

— Group-wide collaboration
was further intensified.

— Comprehensive organizational and personnel

development measures were initiated.

And now?!!

Our focus is and will remain on
profitable growth in future-oriented
niche markets. Therefore...

...we are continuing to drive growth through
acquisitions. In doing so, we want to strengthen
and further develop the existing business and
advance into adjacent or new business areas.

...our innovation projects, the most important
drivers of HOERBIGER’s transformation and
profitable growth, will remain our top priority
in 2024.

...in our innovation activities, we are focusing on

megatrends such as emission reduction, sustaina-

bility, e-mobility and safety, and we are working
on completely new areas of application for global
growth markets.

...we are applying the highly successful “local
for local” strategy — i.e. local production and
procurement close to the customer — to other
markets in order to support growth there.

...we are expanding our range of competitive
mid-market products. As the market leader

in high-end products and with excellent market
and customer knowledge, we are in an
excellent position to also play a leading role
in the mid-market.

GREAT PROGRESS. AND NOW?!I — 7

...we continue to strive to be an attractive
employer. Comprehensive measures for organiza-
tional and personnel development contribute to
an employee-centric culture, talented employees,
good leaders and internal career opportunities.

...we use state-of-the-art IT to further change
the way we collaborate, develop, manufacture
and sell our products and services. We also ensure
that our digital systems are protected against
potential threats and that customer trust in our
digital services is guaranteed.

...we encourage sharing of knowledge across
the Group and thus ensure that the expertise
we have developed in the individual businesses
is beneficial to the entire Group.



“I am deeply imp
determine

on nex

past t

motivatﬁn and

leam has worked
roup over the

Dr. Martin Komischke
President of the Board of Diri

In conversation with Dr. Martin Komischke, President of the Board of Directors

“Our pioneering spirit
has blossomed again
in the past two years.”

Dr. Martin Komischke, President of the Board of Directors of HOERBIGER
Holding AG, looks back on the past fiscal year with great satisfaction.

In this interview, he explains why he is convinced that the HOERBIGER
team will be able to continue the planned profitable growth in the
future despite difficult conditions.

PRESIDENT OF THE BOARD OF DIRECTORS — 9

HOERBIGER grew profitably again in 2023.
How would you rate the past financial year?

Dr. Martin Komischke — The employees in all the
Group’s business areas have delivered an outstanding
performance — sometimes even in the face of the most
difficult external circumstances. I consider the annual
result to be extremely satisfactory in terms of both sa-
les and profitability. I am particularly pleased that
HOERBIGER has regained its former strength in inno-
vation. The innovations of the past twelve months are

very impressive.

This is the third year of growth in a row.
Can you briefly summarize HOERBIGER’s growth
strategy for us?

MK — HOERBIGER pursues the goal of being number
one or two in niche markets with sustainable growth
potential. Our strength lies in recognizing the right de-
velopments at the right time and exploiting this oppor-
tunity in the form of market offerings by turning tech-
nologies — whether production or product technology
— into performance-defining products that enable our
customers to achieve their goals.



10 — HOERBIGER YEARBOOK

“We need to focus on our strengths: developing familiar

and proven solutions further through innovation and the

use of new technologies, thereby opening new application

possibilities or tapping into new markets.”

Dr. Martin Komischke
President of the Board of Directors

We develop and manufacture these performance-defi-
ning products close to the customer — we call this “lo-
cal for local”. What do we mean by that? We produce
where our customers are. And we not only produce lo-
cally, but we also organize our supply chains locally.
This means we are closer to our customers, more fle-
xible, faster, and more independent.

However, the decisive success factor — and therefore our
greatest asset — is that we can rely on strong local teams.
This means that we rely on people who come from the
regions and are therefore able to consider what is spe-
cial about this market. Only a locally anchored team that
thinks entrepreneurially and acts independently can as-
sess a market to tease out its potential. At HOERBIGER,

the Group does not centrally dictate how to work

We not only produce  locally. Our local people decide what needs to

locally, but we

be done.

also organize our

supply chains locally.  We have been particularly successful in China,

This means we are

closer to our

customers, more
flexible, faster, and
more independent.

where we have greatly expanded our presence
over the past year. We now want to transfer the
experience we have gained in China to other
countries in Asia and Latin America to drive
growth there.

You are alluding to the new plant in Changzhou,
which was opened at the end of 2023. Can you tell
us a little more about this?

MK — China is one of the most important foreign mar-
kets for HOERBIGER. We went to China in the mid-1990s
and are very satisfied with the market there. Thanks to
our local management and local employees, we have
managed to adapt optimally to market conditions and
customer needs — although this is not always easy. Our
new plant in Changzhou, which was planned and bu-
ilt in a record time of just 12 months, is emblematic of
this: What the team has achieved in close cooperation
with the Chinese authorities is extraordinary.

We are convinced that HOERBIGER can continue to grow
in China. We have used the new building to realize fur-
ther rationalization and efficiency improvement poten-
tial. The new plant also enables us to drive forward ac-
tivities such as the service business and develop new
business areas. For the Safety Business Unit, for exam-
ple, wonderful new markets have emerged. Our long-
standing presence in the Chinese market and the sup-
port of the Compression Division are now helping to
open this market for other areas. HOERBIGER has gre-
atly improved cooperation across the business areas.
We can see this very clearly in China.

Dr. Martin Komischke in conversation
with Dr. Bernhard Spiegl, Head of
Innovation & Technology (CTO), in
the HOERBIGER hydrogen test bench
in Vienna.

You have declared innovation to be a top priority,

which is to be driven forward with determination
across the Group. Which areas of innovation are
currently particularly important for the Group and
how would you assess progress in these areas over
the past year?

MK — I am very pleased to see that HOERBIGER is once
again focusing strongly on innovation. Unfortunately,
this was not always the case in the past. But now we
have caught up again and I am deeply impressed by the
motivation and determination with which the team has
worked on new opportunities across the Group over the
past two years. Our innovation projects are the most
important driver of HOERBIGER’s transformation and
profitable growth. That is why they will remain our top
priority in 2024.

In its innovation activities, the HOERBIGER Group focu-
ses on megatrends such as emission reduction, sustai-
nability, e-mobility, and safety. One key technology is
hydrogen, which is being addressed by almost all areas
with new developments. In automotive technology, we
are also working at full speed on new products in the
areas of battery technology and shifting systems for
electric drives. And we are working on completely new
areas of application for global growth markets, such as
the semiconductor industry, the paper processing and
wind power industries and medical technology.

Innovation projects
are the most
important driver
of HOERBIGER’s
transformation and
profitable growth.

PRESIDENT OF THE BOARD OF DIRECTORS — 11

That sounds like a lot of topics and fields of application.
Isn’t there also a risk of getting bogged down?

MK — There is always this danger. The trick is to do the
right thing right. We need to focus on our strengths: de-
veloping familiar and proven solutions further through
innovation and the use of new technologies, thereby
opening new application possibilities or tapping into
new markets. And we must also have the courage to say
no. Our management skills must also include of consci-
ously not doing something. In my opinion, we have al-
ready become very good at this.

What role does the Board of Directors play in this?

MK — An important role, as it is our job to keep track of
so many opportunities. Rolf Najork and Rainer Schulz,
who were appointed to the Board of Directors in July
2022, got off to a flying start and ideally complement
the proven Board members. As a result, HOERBIGER
now has a Board of Directors that is very well suppor-
ted in terms of experience backgrounds and has both
broad technological knowledge and the ability to go
into depth in the relevant areas. And that must also be
our aspiration. We do not see ourselves as a traditio-
nal supervisory body, but as a management body that
also contributes to the development of the Group. And
I would say that we succeeded in doing this last year.
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And how was the collaboration nufacturers are only at the beginning of a chain of pro-

with the Executive Board?

MK — The Executive Board has done an extraordinary
job. I feel that the cooperation is better than ever be-
fore. The Executive Board impresses with its professio-
nal work and an exceptionally positive and construc-
tive working atmosphere. Each member is committed
to their own area, but ultimately makes decisions in
the interests of the Group as a whole. This cooperation
— in collaboration with the Board of Directors and the
extended management team - fills me with pride be-
cause it is the ideal basis for moving HOERBIGER for-
ward in the long term.

In your opinion, are there any new technologies
that could be of interest to HOERBIGER in the future?

MK — HOERBIGER originally comes from the classic,
quite mechanical field: compressors, gearboxes, hydrau-
lics, pneumatics. That’s all mechanics. In the future, we
will have to combine this expertise, which we have built
up over 129 years, with new topics such as sensor tech-
nology, electronics, and software-based control techno-
logy. Of course, we have built up both electronics and
software expertise over the years. The resulting pro-

blems. And the semiconductor industry, which is now

very important for HOERBIGER, is not expected to re-

gain momentum until the end of the year. So, we are
facing tough times ahead.

However, when I look back on the past fiscal year, in

which we also had to contend with difficult circums-
tances, I am not worried about HOERBIGER. The pro-

gress we have made as an organization in the areas of

leadership, cost management and operational excel-
lence, our customer proximity and strong existing busi-
ness, the many growth and innovation projects and, ab-

ove all, the strong internal attitude of the team give me
confidence that we will be able to continue our growth
phase as planned.

A quick question at the end:
Which HOERBIGER corporate value is

most important to you personally?

MK — This is clear to me: The Pioneering

Spirit that has blossomed in our company over
the past two years. Based on this strength, we
can offer customer benefits that count even
when we face headwinds.

In the future,
we will have
to combine this
expertise, which we

ducts, such as HydroCOM or the VISTRA digital spare have built up over
parts and performance assistant, have been very well 129 years, with
received by the market. This is why we need to expand new topics such as
our expertise in electronics, control, regulation, and sensor technology,
measurement technology as a Group across all busi- electronics, and
ness areas so that we have both the expertise and the software-based
capacity for future applications. control technology.

How do you assess the development of the economic
environment for the next 12 to 18 months and what
impact do you think this will have on HOERBIGER’s
business?

Left to right Dr. Andreas Hiinerwadel Dr. Martin Komischke
Vice President President

MK — Economic conditions remain difficult or are per-

haps even becoming more difficult. There is unrest and
instability around the world. This will continue to have
astrong impact on the raw materials, energy, and finan-
cial markets. The consumer-related machine tool ma-

Vice President since 2016,
Member of the Board of Directors since 2015

Rolf Najork
Member of the Board of Directors since 2022

President of the Board of Directors since 2016

Dr. Rudolf Huber
Member of the Board of Directors since 2008

Rainer Schulz
Member of the Board of Directors since 2022
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Our strategy

The HOERBIGER Group’s focus is and remains profitable growth in promising
niche markets. With our performance-defining solutions and our passion for
innovation, we support customers from various industries in increasing the
performance, efficiency and safety of their products and operations as well

as saving energy and reducing emissions. In this way, we contribute to change
for a better tomorrow while ensuring HOERBIGER’s long-term prosperity.

The HOERBIGER Group is at a point where it must rein-
vent itself in many areas. Many of the traditional busi-
ness segments in which our company operates today are
undergoing fundamental change. This is why we want to
promote the transformation of the Group and expand our
strong market position in niche markets with a future. In
the midst of change, it is important to focus on our own
strengths and transfer the success factors of the compa-
ny’s 129-year history into the future. Only in this way
can the HOERBIGER Group continue to successfully con-
tribute to the sustainable value creation of its customers.

Profitable growth

Entrepreneurial success and growth are an inseparable pair
for HOERBIGER - because growth is the prerequisite for con-
tinued existence as an independent, healthy company. At
the same time, as an unlisted company, HOERBIGER must ge-
nerate the liquidity for investments, acquisitions, research
and development from its own earnings power. The stra-
tegic goal for leading HOERBIGER successfully into the fu-
ture is therefore growth with sustainable profitability. To
achieve this, the Group is working to further develop its
existing businesses and establish new business segments,
both organically and through M&A. HOERBIGER consist-
ently relies on a multi-pillar strategy to avoid being de-
pendent on individual markets and business segments.
The Group’s declared goal is to occupy a top competitive
position in each niche market.

The following five enabling platforms define the focus
points where HOERBIGER applies leverage to bring about
and proactively promote effective transformation:

Customer- and market-centered innovation

To achieve long-term growth, HOERBIGER must be inno-
vative, tap into new markets and create new business mo-
dels — tailored to the needs of customers and their busi-

ness segments. Customer centricity means moving away

from inward-looking innovation. Instead, it is about un-
derstanding which solutions really offer customers ad-
ded value and then providing these at competitive prices.

HOERBIGER has launched a Group-wide initiative to

strengthen its innovative power to use customer-cen-

tric innovation — be it new products or new business
models — as an effective lever for more growth. Market

focus means focusing on attractive industries of the fu-
ture and business segments with high growth potential.

Digitalization

Digitalization plays a decisive role in the transformation
of HOERBIGER. In product and service development as
well as in sales, the use of cutting-edge technologies will
fundamentally change the way products and services are
developed, manufactured, and sold. To drive this process
forward, a fast, agile, and data-driven way of working is

being promoted within the company. A modern infrastruc-

ture makes it possible to digitize processes, harness data

—CUSTOMER- AND MARKET-CENTERED INNOVATION

—DIGITALIZATION

—TALENT DEVELOPMENT

— OPERATIONAL EXCELLENCE

—SUSTAINABILITY

Our enabling platforms for profitable growth

and facilitate collaboration and communication between
teams. Another key aspect is cybersecurity. Its consistent
expansion is essential to protect digital systems from po-
tential threats and ensure customer trust in the compa-
ny’s digital services.

Talent development

HOERBIGER has initiated comprehensive organizational
and personnel development measures to ensure the trans-
formation into sustainable growth markets and continue
to be an attractive employer. After all, successful change
requires an employee-centric culture, talented employees,
good managers, and internal career prospects. Based on
the Leadership Capabilities introduced in 2021, which
serve as the basis for expectations of managers and their
development, HOERBIGER is placing a special focus on
the development of talent and managers. With the Talent
Pool and the Leadership Campus, two new tools were re-
cently developed and have been rolled out Group-wide
as an integral part of personnel and leadership develop-
ment since the beginning of 2024.

Operational excellence

Operational excellence as a generic term for operational
optimization aims to produce high-quality solutions as ef-
ficiently as possible and at competitive costs, while always
keeping customer needs in mind. Excellent processes in-
crease productivity, reduce costs and thus contribute to

a

the long-term success of the company. HOERBIGER has
achieved strong market position and competitive cost
structure in many areas — the Automotive Division in par-
ticular has been able to build up extensive expertise in
value analysis projects (VA/VE) over decades, which is
now gradually benefiting other areas through the Group-
wide exchange of experience. After all, competitive solu-
tions and lean processes form a central pillar in the de-
velopment of new markets. The further strengthening of
HOERBIGER’s global presence and the digitalization of
business processes create additional prerequisites for
greater competitiveness.

Sustainability

Profitable growth and change for a better tomorrow go
hand in hand. In the fight against climate change and
for a cleaner environment, solutions for reducing emis-
sions, electromobility, renewable energies and hydrogen
are key future fields in which HOERBIGER is already ac-
tive today. However, HOERBIGER is not simply assuming
social responsibility by enabling more and more custo-
mers to improve the performance, efficiency and safety
of their products and operations, save energy and reduce
emissions: On top of this, the Group adopted a CSR frame-
work program in 2023 that defines, among other things,
the scope and focus of the commitment. HOERBIGER has
set itself the goal of being climate-neutral along the ent-
ire value chain by 2039.

STRATEGY — 15
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Our culture

—INTEGRITY
To implement our strategy, we also need to work on our culture. After all,
people and success are inextricably linked. Every Division and Business Unit at
HOERBIGER is characterized by people who are ambitious and entrepreneurial. —RESPECT
Together, they single-mindedly pursue the strategy of the HOERBIGER Group
and contribute significantly to its success. A common understanding of values,

expectations and desired behavior is a central prerequisite for responsible action. —TEAM SPIRIT

Our values
The HOERBIGER values are part of our DNA: historically

grown and yet more relevant than ever. Their unmista-

kable combination gives the HOERBIGER Group a unique
profile. Pioneering Spirit means overcoming one’s own
limits and tackling new things without already knowing
the solution. Courage means taking carefully weighed
risks, assuming responsibility and seeing work through

to the end, even in difficult situations. All this with Fair-

ness towards colleagues, customers, suppliers, and all
other business partners. Closeness stands for our global

presence and familiarity with all cultures as well as un-

derstanding our customers and their needs. These values
give us orientation, guide and connect us so that we do

not lose sight of our true goals, even in challenging situa-

tions. Our values define us.

—PIONEERING SPIRIT

—COURAGE

—FAIRNESS

—CLOSENESS

What distinguishes us,
guides and connects

oLo

Our behavioral pillars

The larger a group, the more important it is to have a sha-

red conviction and uniform standards by which we can
measure right and wrong. What are we guided by when
we make decisions? And how do we judge the behavior of
others? We have our behavioral pillars for this. They are
cultural drivers that determine our daily work and how
we interact with each other.

Integrity means communicating honestly and openly, ac-
ting authentically and transparently and always comply-

ing with laws, rules, and regulations. Respect means being
constructive, valuing different opinions and never seeing

people as a means to an end. Team Spirit means develo-
ping a shared vision together, involving affected collea-

gues, giving and accepting open feedback, and setting

aside personal interests in favor of the overall success.

Ownership means taking full responsibility for a task or

project, solving problems, thinking and acting consist-
ently in the interests of the HOERBIGER Group, and redu-

cing risks by preparing alternative scenarios.

—OWNERSHIP

How we work and deal
with one another

r

CULTURE — 17
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Our structure

Our organizational structure is closely related to our strategy and culture.

It is geared towards market and business requirements and at the same time
ensures maximum efficiency in our workflows and decision-making processes.
As diverse as our organization is, all employees at HOERBIGER pursue a common

goal: to lead the Group into a successful future together.

BOARD OF TRUSTEES

Dr. Andreas Hiinerwadel (President)
Christiana Horbiger (Vice President)
Dr. Martin Komischke (Vice President)
Albin Hahn

Dr. Rudolf Huber

BOARD OF DIRECTORS

Dr. Martin Komischke (President)

Dr. Andreas Hiinerwadel (Vice President)
Dr. Rudolf Huber

Rolf Najork

Rainer Schulz

Stand Mai 2024

EXECUTIVE BOARD

Dr. Thorsten Kahlert (Chairman)

Olaf Werwitzke

Wolfgang Sautter

Thomas Englmann

Dr. Christian Habicht (since April 1,2024)

COMPRESSION
DIVISION

Wolfgang Sautter

AUTOMOTIVE
DIVISION

Thomas Englmann

ROTARY

ENGINE

SAFETY =
BUSINESS UNITS L

Dr. Christian Habicht

FINANCE &
CONTROLLING

Olaf Werwitzke

PEOPLE &
CULTURE 1

Aladin Huwyler

COMPRESSION
DIVISION

Wolfgang Sautter

AUTOMOTIVE
DIVISION

Thomas Englmann

ROTARY
BUSINESS UNIT

Dr. Christian Habicht

ENGINE
BUSINESS UNIT

Bernhard Zemann

SAFETY
BUSINESS UNIT

Dr. Christian Habicht
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Market segments

— Compressor Solutions

— Air & Industrial

— Flow & Motion Control

— Recip Service & Solutions

— Wellhead Solutions

Market segments

— Synchro

— Refrigeration/Mobile Air Compression
— Actuation Comfort Solutions

— eCoupling

— Battery Components

— Electrolyzer

Market segments
— Rotary Unions

— Slip Rings

Market segments
— Valves, Injectors & Actuators

— Ignition, Engine Control & Application
Control Systems

Market segments
— Explosion Protection
— Static Control

— Engine & Generators
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In conversation with Dr. Thorsten Kahlert, CEO and Chairman of the Executive Board

“The strong personal responsibility
and commitment of our teams are
the decisive success factor for the
implementation of our strategy.”

Dr. Thorsten Kahlert, CEO and Chairman of the HOERBIGER Executive
Board, wants to continue driving the transformation of the Group
together with the 6,174 employees on an equal footing. The profitable
growth in the past year, progress in innovation projects and the
noticeable change in the corporate culture are an ideal basis for this.

The past fiscal year once again proved to be extremely
positive for the HOERBIGER Group. What is your assess-
ment of the past twelve months?

Dr. Thorsten Kahlert — 2023 was a historic year for
me in many respects. We generated the highest turn-
over in the company’s 129-year history and have thus
grown organically and profitably by over 40 percent in
the past three years. At the same time, we succeeded
in driving forward the transformation of the Group last
year. We made great progress in our innovation pro-
jects in hydrogen, e-mobility and piezo technology and
were able to further establish ourselves in high-growth
markets such as the semiconductor industry and me-
dical technology. This is an extraordinary team effort
by all 6,174 HOERBIGER employees, both in the exis-
ting business and in the future fields.

-
“2023 was an extraordinary team effort by

all 6,174 HOERBIGER €@mployees, both in
fhe existing businesSandiin future topics.”

CEO and Chairman of the Executive ard
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“My primary goal is to consistently continue our growth of recent
years. The key criterion here is profitability, as our earning power
enables us to secure our independence and finance the initiatives
necessary for our transformation.”

Karl Doppler, in charge of the

Dr. Thorsten Kahlert Compression Division’s production

CEO and Chairman of the Executive Board

What are the main reasons for the renewed growth
in your opinion?

TK— In my view, there are two main points. Firstly, we
have the right business strategy. Our customers appreci-
ate the fact that we support them with our performance-
defining products and services to optimally master the
challenges in their sectors and industries. Thanks to
our “local for local” approach, we are close to our cus-
tomers and can quickly understand what they really
need. At the same time, we have a concrete plan for
how HOERBIGER will use innovation and M&A to en-
sure that our customers stay ahead in their markets
tomorrow and that they can rely on HOERBIGER as a
dependable (development) partner.

Secondly, we have the right people at HOERBIGER who
are committed to our customers and the Group every
day. Particularly in management, we have succeeded in
revitalizing values and behavioral anchors that may not
have been at the top of the list in recent years. I am thin-
king, for example, of Pioneering Spirit, Courage, Team
Spirit and Ownership. In my view, this cultural change
is the decisive success factor for the implementation of
our strategy. There is an exceptionally high level of mo-
tivation among all employees — I experience this in di-
rect exchanges, and it is also impressively demonstra-
ted by the results of the employee survey.

You mentioned M&A activities, i.e. acquisitions.
Can you comment on past and future acquisitions?

TK — With the four smaller acquisitions we made last

year and at the beginning of 2024, we primarily streng-
thened our existing business by securing technologi-

cal expertise and expanding our position in existing
markets. We were also able to drive our growth in new
industries and markets. This year, we will continue to
strengthen and develop our existing business as well
as move into adjacent or new business areas. Promising

projects are currently underway in all business areas,

which will accelerate our growth and help us with our
transformation.

Where else do you see growth potential
for HOERBIGER?

TK — While the disruption in the global automotive
business makes it difficult to grow in this industry in

the short term, we continue to see great growth poten-

tial in all other areas. The Compression Division and

the Engine Business Unit are benefiting from unaba-

ted high demand in the energy sector — for solutions in

the traditional business, but also increasingly for solu-
tions to reduce emissions and in the field of hydrogen.
Safety is a megatrend that is accelerating rapidly, espe-

cially in the emerging markets. And the growth of the

at the Vienna plant, provides
Dr. Thorsten Kahlert with a demons-
tration of the latest machine.

Rotary Business Unit is characterized by the increasing

importance of renewable energies as well as the conti-

nuous growth in the semiconductor industry.

That sounds like another year of strong growth...

TK— We assume that HOERBIGER will continue to grow

in 2024. However, we anticipate somewhat more mode-

rate growth compared to the previous year, with slightly
lower profitability. In addition to the continuing very
difficult economic conditions, this is primarily due to
the significant increase in expenditure and investment
in our innovation projects, which we have massively
expanded this year. This will ensure that our growth
can also be driven forward decisively in the long term
through innovation across the Group.

Despite our current success, it is important that we stay

grounded, keep our focus and constantly question our-

selves. In addition to customer-centered innovation, we
have many other issues that we need to tackle now so

that we can drive our transformation forward. These in-

clude operational excellence, talent development and
digitalization. We have made great progress in all these
areas over the past three years — particularly through
collaboration across the Group. However, we have set
ourselves ambitious targets in all these areas, which we
have not yet achieved.

Despite our
current success,
it’s important
that we stay
grounded, keep
our focus and
keep questioning
ourselves.

You handed over the management of the Rotary,
Engine and Safety Business Units to Dr. Christian
Habicht in April and are now focusing on your role
as CEO and Chairman of the Executive Board.
What do you expect from your successor?

TK — Christian Habicht’s mission is to systematically
continue the expansion of the Rotary, Engine and Sa-
fety Business Units and to establish these future-orien-
ted Business Units as HOERBIGER’s strong third pillar.
The three Units already account for a quarter of Group
sales today and will be important drivers of our growth
and transformation in the coming years.

I am sure that Christian will be an excellent addition
to our proven team as an additional member of the
Executive Board.

What priorities have you set yourself as CEO
for 2024?

TK — My primary goal is to consistently continue our
growth of recent years. Profitability is a key criterion
here, as our earning power enables us to secure our in-
dependence and finance the initiatives necessary for
our transformation. To be successful in the long term,
HOERBIGER must reinvent itself in many areas, as our
traditional business segments, such as the combustion
engine, are undergoing fundamental change. I want to
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consistently drive this transformation towards new fu- In your view, where does HOERBIGER currently
ture and growth areas, such as the semiconductor indus-  stand in the transformation process?
try and medical technology. We will only be successful if

we can inspire all colleagues at HOERBIGER to achieve
this goal. With this in mind, we will also further inten-
sify and consistently expand our communication efforts
within the Group.

TK — I sense a tremendous amount of energy and a
clear sense of optimism among my colleagues around
the world. We have obviously succeeded in igniting the
enthusiasm of our employees. We can see this clearly in

customer satisfaction, the enormous progress made in
Corporate culture seems to be an important success innovation projects and in cooperation across the Group.
factor for you. Can you tell us a little more about this?

We were able to gain interesting insights

TK-— An open corporate culture characterized by strong from our “Voice for Excellence” employee To be successful
Ownership, a Pioneering Spirit and Respect is the deci- survey, which we conduct every two years in the long term,
sive basis for our future success. I am deeply convinced across the Group. 82 percent of colleagues HOERBIGER must
of this. Positive change and new ideas - i.e. innovation gave us feedback on the topics of strategy, reinvent itself

- only thrive in an environment with a strong feedback culture, engagement and performance — ex- in many areas.

culture, a high tolerance for mistakes and a willingness
to take risks, as well as clear customer knowledge and
a strong will to implement.

In addition, it is important to me in our corporate cul-
ture that there is a constant desire for further develop-
ment and growth. Only if we grow as a company will
we be able to offer our employees long-term opportu-
nities for personal development. A company that stag-
nates cannot do this for its employees in the long term
and is therefore not attractive to new talent from out-
side. As we are experiencing very solid growth as a
company, I hope that we will now also support our
employees even more systematically and consistently
over the next few years in taking advantage of the
development opportunities this offers. We have launched
various initiatives with our P&C organization to sup-
port our employees in this.

ceeding the high level of participation in

2021 by a further 3 percent. The engagement and per-
formance environment scores have increased signifi-

cantly at management level. Despite a slight decrease
in the total workforce, HOERBIGER remains in the top
fifth, well above the global benchmark.

Which company value is most important
to you personally?

TK — For me, this is clearly Closeness — to each other

as Team HOERBIGER and to our customers and part-

ners. For me, this value makes the decisive difference
so that we can pursue and achieve our goals together
at eye level.

Left to right

Thomas Englmann
Head of the Automotive Division,
Member of the Executive Board since 2014

Dr. Christian Habicht

Head of the Rotary,

Engine and Safety Business Units,

Member of the Executive Board since 2024

Dr. Thorsten Kahlert

CEO and Chairman of the Executive Board
Chairman since 2021,

Member of the Executive Board since 2019

Wolfgang Sautter
Head of the Compression Division,
Member of the Executive Board since 2021

Olaf Werwitzke
Chief Financial Officer,
Member of the Executive Board since 2020
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work at the Vienna site for the Compression Division. Their commitment helps customers from the oil,
gas and process industries to reduce emissions, save energy and supply the world with hydrogen as a sustainable

energy source (left to right).
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Strategy and market
development support
growth course

The Compression Division recorded a significant increase in sales

in 2023 and secured its leading global position in compressor service.
A new plant in China and new service locations in Saudi Arabia and
the USA are supporting global expansion. Rapid progress is also being
made in the field of hydrogen mobility.

After a high-growth previous year, Compression again re-
corded impressive sales growth of 17.5 percent in 2023.

With around 2,500 employees, the HOERBIGER Group’s
largest Division gained market share worldwide and is

now the global number one in reciprocating compres-

Ssor service.

Investments in production facilities

To accommodate the global expansion, HOERBIGER ope-

ned new service locations in Saudi Arabia and the USA
last year. In addition, considerable investments were made

in production facilities to successfully manage the enor-

mous growth and increase productivity. At the plant in

Pune (India), the entire production process for compo-
nents in air and industrial compressors market was op-

The new plant
in China marks Photovoltaic systems were installed at some
a milestone in
HOERBIGER’s

corporate history.

ducing CO2 emissions.

The new plant in China is a milestone in mo-

dernization. After a construction and relocation period of

only twelve months, a new building was realized in the in-

dustrial metropolis of Changzhou, which now unites the
activities of the two HOERBIGER Divisions Compression
and Safety in China under one roof. The state-of-the-art
factory has space for 250 employees and has been in full
production operation since December 2023.

timized, thereby increasing the competitive-
ness of the Air & Industrial market segment.

sites, making an important contribution to re-

In addition to investments in the locations, HOERBIGER
also made further progress in digital transformation. The
ERP systems and processes were standardized worldwide
(the STREAM project). This not only optimizes production
processes and internal workflows throughout the Group,
but also brings significant customer benefits. For exam-
ple, production capacities can be balanced directly across
plants as required to reduce customer delivery times. And
all this with the highest quality.

H, mobility gains momentum

In Vienna, HOERBIGER is intensively researching and de-
veloping the topic of hydrogen mobility. Following the suc-
cessful establishment of the Hydrogen Research Center
and product development, the first prototype of the new
H2 compressor package was installed at Wiener Netze in
November 2023. The economical compressor system with
high reliability for hydrogen refueling goes into operation
in 2024 and supplies the first public buses in Vienna with
hydrogen. HOERBIGER has also won its first orders from
other customers.

HOERBIGER Motion Control GmbH, based in Bavaria, is
a new member of the Compression family. The company,
which specializes in piezoceramic products, supports
growth in the Flow Control and Motion Control business
and secures the supply chain for bending actuators for
piezo valves. Innovation is particularly important in this
market segment: LasGAM was developed from a custo-

“The basis for our steady growth is
innovation in our core business as well

as in our growth markets.”

Wolfgang Sautter
Head of Compression Division and
Member of the Executive Board

mer problem and a solution idea in a record time of just
ten months. This is a piezo-controlled gas mixing system
that increases the efficiency of metal laser cutting by up

to 50 percent. Initial orders underline the customer be-

nefits and secure a further growth area for Flow Control
and Motion Control.

Initiatives for 2024
The Compression Division will continue its growth path
in 2024 and is aiming to gain further market share. The

goal is to exploit all market opportunities and further in-

crease efficiency. The “Customer Centricity 90” project

aims to shorten delivery times to meet customer require-

ments even better. The market launch of new products is
also planned, with the focus on growth initiatives in the

areas of aviation and industrial technology, hydrogen mo-
bility, digital products in service, and emissions reduction.
These future-oriented topics promise great growth poten-

tial for the coming years.

COMPRESSION DIVISION — 29

995.1....

Sales 2023 Compression Division

2,654

Employees 2023 Compression Division
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produce transmission components in Schongau, Germany, in impressive quantities and quality. This is made
possible by the steel forming process perfected by HOERBIGER. In the future, this know-how will also increasingly

benefit manufacturers of electric vehicles (left to right).
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Turnaround in the existing business —
transformation towards e-mobility
and hydrogen technology

The Automotive Division is back on the road to success. Consistent cost
management, structural measures, operational excellence, the joint
bearing of material and energy cost increases, and price adjustments
with customers have all improved profitability.

After difficult years in a challenging market environment,
HOERBIGER’s second-largest Division achieved an in-
crease in sales of 12.7 percent in the 2023 financial year.
In addition to the profitable continuation of the existing
business, the Division is determinedly pursuing the trans-
formation to the mobility of the future.

Revitalization of the existing business

Several effects had a positive impact: The semiconductor
bottlenecks were resolved in 2023, as a result of which glo-
bal vehicle production recovered faster than planned. Au-
tomotive also benefited from the ramp-up of large-volume
new projects in the Synchro market segment, which fur-
ther strengthened the Division’s leading market position.
In addition, the shift towards electromobility

Measures for increasing profitability

The decline in sales in recent years, strong inflationary
effects and the ramp-up of electromobility required deci-
sive measures to increase profitability in 2022 and 2023:
on the one hand, by fairly distributing and passing on
cost increases and market effects to all partners. On the
other hand, consistent efforts were made to increase pro-
ductivity and reduce costs. To this end, massive operatio-
nal excellence initiatives were implemented at all plants
and VA/VE projects were transferred to series production.

The organization was also adapted. The transition to elec-
tromobility requires a structural realignment, which is
why the Synchro organization was massively streamli-
ned. Some employees have been transferred to the new

The Automotive slowed in the main markets of Europe and product lines and are helping to ensure that our existing
Division is working China, while the “combustion engine initiati- expertise throughout the organization is put to the best
intensively on new ves” of European OEMs had a positive impact. possible use.

product ideas

to shape the leap The Refrigeration/Mobile Air Compression mar- Transformation in full swing
into the mobility ket segment recorded a high order intakedueto  Inaddition to successfully managing the existing business,
of the future. strong demand for commercial vehiclesandin  the Division also sees great opportunities in the transfor-

the industrial sector. In the Actuation Comfort mation of the automotive industry. Automotive has long

Solutions market segment, production start-ups for chassis
and door actuations compensated for the declining basic
business. Particular attention was paid to the market in
China in 2023. Following the end of the coronavirus-rela-
ted restrictions, the Automotive business enjoyed stable,
high demand, particularly in the second half of the year.

been working intensively on new product ideas to shape
the leap into the mobility of the future. The transition to e-
mobility and the hydrogen economy started in 2023. With
the introduction of three new product lines, HOERBIGER
has good opportunities to tap into attractive future mar-
kets. The Division has already positioned promising, in-

“With the introduction of three new produt
lines, we have a clear forward strategy
and good chances of tapping into attractiv

future markets.”

Thomas Englmann
Head of Automotive Division and
Member of the Executive Board

novative products in the areas of eCoupling, battery com-
ponents and electrolyzers on the market.

The eCoupling product line is picking up speed and has
already acquired new business in the double-digit mil-
lion range. With emDOC, an electromagnetic claw clutch,
HOERBIGER has gained a renowned development service
provider as a partner. This will be used in demo vehicles
in the future.

In addition, the electrolyzer product line has received its
first customer orders. Components for electrolyzers are
already being mass-produced in Schongau. The innova-
tive developments in battery components have been very
well received by the market. Research and development
work is in full swing and has met with great interest from
potential customers.

Bundled synergies and motivated teams

All product lines are strongly positioned to take advantage
of the opportunities in the existing business and success-
fully shape the transformation. Two years after the mer-
ger of all HOERBIGER Automotive businesses into one Di-
vision, the team has grown together and has proven its
strength and ability to implement in 2023. Synergies are
being fully exploited. Our motivation and enthusiasm
were also very clear in the employee survey.

AUTOMOTIVE DIVISION — 33

471.0...

Sales 2023 Automotive Division

1,984

Employees 2023 Automotive Division



o s _ .
N "
. * il o
.Mﬁhf. l .

==
:-‘ y L .y ‘h- ="
R 5/ — e
— - 3 i
==\ R ;
- = T -
= R
£
o~
J . L

/4 ;
I L
)
)
| )
HOH - |
"-ﬁ—.—, .’ L]
P
3 >
3

'_at\\\\\\

)
%l
d
1)
4
(|
B
‘. - | "."'-:,-"




36 — HOERBIGER YEARBOOK

Rotary on course
for growth despite
decline in sales

The Rotary Business Unit successfully continued its profitable expansion
in 2023. Although the Unit suffered a decline in sales due to the volatility of
the semiconductor industry, normalization of the market since the end of
2023 gives Rotary confidence that it will return to its growth path in 2024.

Rotary used the past year to prepare the organization for
the future and to pursue strategic goals. Three acquisiti-
ons enabled the Business Unit to further consolidate its
market position and thus lay a further foundation for fu-
ture growth in various industries. In cooperation with the
Automotive Division, measures for value analysis and va-
lue enhancement (VA/VE) were also successfully imple-
mented, leading to an increase in operational excellence
and competitiveness.

Emerging industries and new products

After several record years in a row, the weak semiconduc-
tor market led to temporary delays in growth in 2023, re-
sulting in a 9.5 percent decline in sales. In the paper and
cardboard market, on the other hand, Rotary made strong
gains and stabilized its overall profitability at a high le-
vel. The oil and gas industry, particularly in

In the paper and the offshore sector, also experienced a signifi-
cardboard market, cant upward trend due to increased demand.
Rotary made strong
gains and stabilized In addition to various product optimizati-

its overall profitability ~ ons, Rotary made great progress in the de-

at a high level. velopment of contactless slip rings for data
transmission. This patented innovation re-
presents a high-performance and cost-effective alterna-
tive to contact slip rings. As a contact slip ring wears
out due to friction, the probability of errors during data
transmission increases. The contactless slip ring solves

this problem. In addition, contactless slip rings ensure

high-speed data transmission even in environments with

strong electromagnetic interference.

Acquisitions in the USA and Brazil

In the summer of 2023, Gardner Systems in Wisconsin,
a leading provider of steam and condensate systems for
the paper industry, joined Rotary. Thanks to the alliance
with this long-standing partner, HOERBIGER is now able
to offer customers turnkey services for the rebuild or op-
timization of paper machine drying sections.

Rotary made another significant acquisition at the turn of
the year with the takeover of Minor Indastria Mecanica de
Precisdo Ltda. The Sao Paulo-based family business was
previously a competitor. By expanding in South America,
HOERBIGER is tapping into a new market segment and
continuing to pursue its strategy of strengthening custo-
mer loyalty and establishing local production sites.

With the acquisition of Diamond-Roltran LLC, based in Litt-
leton, Massachusetts, the world’s leading manufacturer of
maintenance-free slip rings, known as Roll-Rings®, joined

HOERBIGER in March 2024. This acquisition enables Deu-

blin to add a unique technology to its existing portfolio.

Generation change initiated

Rotary has set an important course for the future in 2023.
Due to the retirement of long-serving employees as well as
strategic considerations, comprehensive succession plans

“We have expanded our global production
capacities to meet the growing demand ir

the semiconductor market.”

Dr. Christian Habicht

Head of Rotary Business Unit

and Member of the Executive Board
(since April 1,2024)

have been initiated in the USA, Germany, the UK, China
and Japan. Many of these are already effective, while others
are being implemented in ongoing handover processes.

In Mainz and Waukegan, the first phase of organizing pro-
duction according to value streams has been completed,
allowing the flow of materials to be optimized. In addi-
tion, a new goods receipt facility is currently being com-
pleted in Mainz. Due to continued growth in South Ame-
rica, Deublin has decided to double its production area in
Brazil. Construction work has already begun.

Continuation of the expansion strategy

The Rotary Business Unit is preparing for the expected
upturn in the semiconductor sector in 2024, which expe-
rience has shown will be accompanied by a high level of
intensity. In addition to the successful integration of the
acquisitions made, Rotary plans to acquire further com-
panies in strategic business areas to drive forward its ex-
pansion strategy. In addition, further VA/VE measures will
be introduced to sustainably increase competitiveness.

ROTARY BUSINESS UNIT — 37

161.2....

Sales 2023 Rotary Business Unit

Employees 2023 Rotary Business Unit



Luis, Arminda and Selena...

...manufacture Deublin brand rotary unions and slip rings at the Rotary Business Unit in Waukegan (IL), USA.
These components transmit various media and signals into rotating machines in different applications such
as semiconductor, paper, wind power, steel, oil & gas and machine tool industries (left to right).

#TeamHoerbiger
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“With our market-leading products,

Ready for the energy
of tomorrow with
today’s expertise

we are ready today for the hydrogen
transformation of tomorrow.”

Bernhard Zemann
Head of Engine Business Unit

With growth of 21.6 percent, the Engine Business Unit was able to continue
the positive trend of previous years and can look back on a strong financial
year. This is due to the surprising revival of the oil and gas industry and
significant progress in innovation, particularly in the field of hydrogen.

Last year, oil and gas production experienced an unexpec-
ted renaissance, particularly on the North American mar-
ket. This upturn was largely driven by increased demand
from Europe, which was seeking alternatives to energy
supplies from Russia as a result of the war in Ukraine. At
the same time, China also contributed to growth, as the

country ended its previously strict zero-Covid

The unexpected policy in December 2022. For the Engine Busi-
boom on the global  ness Unit, which generates around 90 percent
oil and gas market of its sales through components for gas en-

led to a considerable  gines, the higher demand led to a considera-
increase in sales. ble increase in sales of 21.6 percent.

Hydrogen-ready for the future

Despite the comeback of fossil fuels, Engine retains a stra-
tegically advantageous position when it comes to hydro-
gen technology. On the one hand, the existing infrastruc-
ture of gas pipelines can one day also be used for operation
with hydrogen, which is already being added to some gas
plants today. Due to the similar combustion properties of
natural gas (methane) and hydrogen, components such
as combustion chambers, valves and pistons that are de-
signed for natural gas engines can also be operated effi-
ciently with hydrogen with a few technical adjustments.

Altronic, a HOERBIGER company in the US state of Ohio,
is the market leader in the field of spark plugs, coils, sen-
sors and ignition and control systems for gas engines and

already has technological expertise in the development

and manufacture of components for hydrogen engines.
Last year, the Engine Business Unit also succeeded in in-

troducing a number of significant innovations and new
products.

On the advance with new products
After a time-to-market of just eight months, the new Smart

Altronic Vibration Sensor (SAVeS) was successfully laun-

ched on the market. This is an electronic enhancement of

a previously purely mechanical vibration measuring de-
vice, which was taken from the existing product portfolio.

With this product innovation, Engine was able to acquire

an important distributor from Canada as a new customer.

The first orders were received in October 2023 and have
been in delivery since the beginning of 2024.

HOERBIGER has taken another step towards series pro-

duction with its Hydrogen Port Fuel Injector (H2PFI). The
intake manifold, which meters hydrogen injection into
the combustion chamber, was nominated for the next
development phase by a well-known commercial vehicle
manufacturer. Preparations are currently underway at the
production site in Poland for series production, which is
scheduled for the end of 2024.

The Business Unit made a veritable leap forward in inno-

vation with the new Altronic Hydrogen Ignition System

(AH2IS). The modified, high-precision hydrogen ignition

was successfully confirmed on the full engine — with a per-
formance efficiency that is on a par with diesel engines.
Another innovation worth mentioning is the new ePCC-

DI SOP pre-chamber valve. The electronically controlled

direct injection ensures a significant increase in the effi-
ciency of gas engines thanks to the reduced energy requi-
rement when igniting an upstream combustion chamber.

Coordination of hydrogen activities
2023 was exciting not only for Engine in technological

terms, but also organizationally. The Business Unit is ta-
king over the management of the new HOERBIGER H,-

Incubator, where all future hydrogen activities will be
bundled Group-wide during the incubation phase before

being returned to the Divisions and Business Units for in-

dustrialization. The Hydrogen Opportunity Team (HOT)
was established for this purpose, with Engine assuming
the role of coordinator.

69.8....

Sales 2023 Engine Business Unit

Employees 2023 Engine Business Unit



...are helping to power the world with clean natural gas and hydrogen. At Altronic in Girard (OH) USA —
a company of the Engine Business Unit — they manufacture ignition and control systems for gas engines
(left to right).

#TeamHoerbiger
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Safety growth initiatives
lead to exceptional 2023 results

Continuing its strategy of bringing value to customers with product
innovation, global expertise, local support and increased competitiveness
through operational excellence, the Safety Business Unit generated
strong sales and profit growth in 2023. Safety is also expected to grow
further in 2024.

The Safety Business Unit significantly increased reve-

nue in all regions last year. Benefitting from our ongoing

growth initiatives as well as our market leadership posi-
tion, the Safety Business Unit was well positioned to cap-

The growth initiative  dustries continue to grow, and customers are

ture further market share as our targeted in-

temperature spark detector developed to meet the needs

of one of the world’s largest food manufacturers. This in-
dustry-leading technology together with our technical ex-
pertise, customer focus, and operational excellence, sup-

ports Safety’s competitive position and achievement of an
80 percent project win ratio.

in Asia proved continuing to invest in modernizing and ex-
to be a decisive panding their plants. The “Grow Asia” initiative was also a key success factor in
success factor, with

high sales rates. The success of the Safety Business Unit growth ~ ment within the region resulted in 60 percent revenue

2023. Continuing to focus on channel and market develop-

initiatives was evident with record sales and

profitability achieved by the team in 2023. In this con-

text, we again realized double-digit revenue growth of
11.5 percent compared to 2022 along with a solid order
backlog going into 2024.

Safety’s market leadership

As the leader in our market segments, a key aspect of
Safety’s long-term growth strategy is to bring the most
value to our customers.

Recent innovative product developments such as the

eSUPPRESSOR® enabled Safety to secure six major pro-

jects in 2023, all over 1 million each and totaling over
ten million euros. Products also released during the year
include the IsoDisc® valve, which significantly expands
our portfolio in explosion decoupling systems, and a high

growth for the Explosion Protection market segment and
29 percent for Safety overall. This includes solid results
in battery energy storage systems (BESS) with multiple

serial orders received. Production localization also rea-

ched milestones with the newly opened Changzhou plant

producing for local market and intercompany customers.

Safety’s key account initiative supported the APAC teams
efforts to secure contracts with a Korean multinational
to protect their plants in China, Indonesia and Malaysia.

Long-term growth strategy
The Safety Business Unit’s goal for 2024 is to exceed last

year’s performance by continuing to implement our well-

established strategic plan, which includes introduction of

market-driven products, targeting of growth markets, fur-
ther operational excellence initiatives, and anticipated re-

sults from M&A activities.

“Safety’s product strategy has resulted in
innovations in all market segments, offering

our customers added value.”

Dr. Christian Habicht

Head of Safety Business Unit

and Member of the Executive Board
(since April 1,2024)

Safety’s product strategy calls for continuous develop-
ment of new technologies within our Explosion Protec-

tion, E&G and Static Grounding market segments. New

product introductions will include an enhanced IV8 fla-

meless vent for bucket elevators, the EX4000 control unit

which will complement the SmartDS® intelligent detection,

and eSUPPRESSOR® products. Research into solutions for
hazards associated with the growth of renewable energy
will continue with expansion of our BESS vent line and a

clear strategy to adapt our E&G products to meet the chal-

lenge of hydrogen fuels.

Focus on the stability and efficiency of the company’s in-
ternal and external supply chain will continue to be a prio-
rity as well as product lifecycle management to reduce in-

ventories. The Business Unit will continue to fully support
HOERBIGER’s sustainability strategy goals.

Following the 2023 Voice for Excellence survey, Safety

will develop and implement actions in response to re-
spondent feedback. Furthermore, the Business Unit an-
nounced a new management structure for 2024 to en-

sure that Safety is properly aligned to deliver value to

our customers and to streamline and simplify our orga-

nizational structure.

SAFETY BUSINESS UNIT — 45

119.1....

Sales 2023 Safety Business Unit

Employees 2023 Safety Business Unit



Tim and Ginger ...

...save lives together with their colleagues from IEP Technologies in Marlborough (MA), USA: The subsidiary
of the Safety Business Unit develops, manufactures, and tests safety solutions that prevent the devastating
consequences of dust explosions (left to right).

#TeamHoerbiger
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“For me, Courage means assessing changes In conversation with Dr. Andreas Hiinerwadel, President of the Board of Trustees

“The origins and history
of a company play a central
role for employees.”

and investments in the Group with confidence

and a fundamentally positive attitude.”

President of the Board of Trustees

As President of the Board of Trustees of the HOERBIGER Foundation,
the majority shareholder of the Group, Dr. Andreas Hiinerwadel is
responsible for the long-term preservation and expansion of HOERBIGER.
In this interview, he explains how the Foundation promotes research in

the Group companies and why he, together with family shareholder Mrs.
Christiana Horbiger, is committed to the company’s nearly 130-year history.

HOERBIGER is on course for growth. As representative
of the HOERBIGER Foundation, how do you assess
this development?

Dr. Andreas Hiinerwadel — The development gives us
great pleasure. The performance of HOERBIGER’s emp-
loyees is remarkable and deserves our full recognition.
It is good to see that the Group is consistently imple-
menting its growth plans.

Our mission as the Board of Trustees is to secure
HOERBIGER’s independence - i.e. its preservation and
expansion — in the long term. Profitable growth is the

prerequisite for this. Growth means that the Group
moves forward and does not stand still. Profitability
enables the Group to implement the growth strategy
and build up economic reserves, which further streng-
thens the Group’s resilience and enables further in-
vestments. Growth means success, which motivates
employees. And growth also creates career opportu-
nities, which is very important for both existing and
future employees.
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“With the establishment of the HOERBIGER Foundation by
Martina Horbiger and after her death in 1989, we have followed

in the footsteps of the Horbiger family of entrepreneurs together
with the current family shareholder Mrs. Christiana Horbiger.”

Dr. Andreas Hiinerwadel
President of the Board of Trustees

HOERBIGER strives for growth through innovation.
One formal purpose of the Foundation is to
promote research in the Group companies. How
does the HOERBIGER Foundation fulfill this task
on a day-to-day basis?

AH — As owners, we support the profitable growth
of the Group at various levels. For example, we leave
a significant portion of the profit from the previous
fiscal year in the company so that the management
can invest it in innovation projects and acquisitions.
However, we also support research collaborations ini-
tiated and financed by the Group in order to streng-
then or expand HOERBIGER’s technological expertise
in a targeted manner.

Can you tell us more about these research
collaborations?

AH — One example of this is the partnership with the Jo-
hannes Kepler University (JKU) in Linz, one of Austria’s
most modern universities, which is renowned for its en-
gineering skills and has a technological creativity and
appeal that extends far beyond the country’s borders.

We consider
such research
collaborations to
be extremely
important, as our
product develop-
ment involves
increasingly
sophisticated and
correspondingly
more complex
technologies.

At the JKU HOERBIGER Research Institute for Smart Ac-

tuators, together with Dr. Florian Poltschak, Head of the

institute, and his team of ten, we are researching solu-

tions for future systems in which intelligent motion is
rethought. These systems, for example, bring significant
energy savings in the operation of gas compressors, or

they dose lubricants with pinpoint accuracy while mo-

nitoring themselves and thus increasing the service life
and performance of the system at the same time.

We consider such research collaborations to be extre-

mely important, as our product development involves
increasingly sophisticated and correspondingly more
complex technologies. Support from external research

capacity is a decisive success factor in this context, be-

cause the more sophisticated our products become in
technological terms, the greater the expertise and depth
of scientific penetration required. The Board of Trustees
considers it a stroke of luck that we have been working

in partnership with the JKU since 2010. We have there-

fore decided to further expand our involvement with the

JKU HOERBIGER Research Institute for Smart Actuators.

Dr. Andreas Hinerwadel in conversation
with Tobias Steger, Head of Corporate
Communications, who is responsible for
the Group archive.

Together with family shareholder Mrs. Christiana
Horbiger, the Board of Trustees is committed to the
preservation and professional processing of the
company’s heritage. What is the reason for this?

AH — Hanns Horbiger laid the foundation stone for our
company in 1895 with the invention of the steel plate
valve. While his sons Paul and Attila became the foun-
ders of a famous acting dynasty, his second-eldest son
Alfred took over the family business in 1931 and toge-
ther with his wife Martina expanded it into an interna-
tional group.

With the establishment of the HOERBIGER Foundation
by Martina Horbiger and after her death in 1989, we
followed in the footsteps of the Horbiger family of en-
trepreneurs together with the current family sharehol-
der, Mrs. Christiana Horbiger. For both Mrs. Horbiger
and the Foundation, it is clear that we have assumed
responsibility not only for the family business, but also
for the family legacy. The Horbiger family of entrepre-
neurs was not only responsible for the development of
the Group, but also had an influence on societal, social,
and cultural development on many other levels. This in-
cludes, for example, Hanns Horbiger’s activities in the

field of astronomy, where he became known far beyond
Europe as the founder and representative of the world
ice theory. These scientific interests are inextricably
linked to Hanns Horbiger’s entrepreneurial life’s work.

We feel strongly that a company’s origins and history
play a central role for employees in today’s world. We
still see ourselves as a family business and our history
allows us to demonstrate and understand the values
and pioneering spirit that we share in our everyday li-
ves today with stories and actions from the past. Our
history has an inspiring and motivating effect on many
people because it makes it clear where we come from
and what we stand for.

We are not simply concerned with docu-

menting HOERBIGER’s history for future ge- ~ Our history has an
nerations. Our aim is to make our history  inspiring and moti-

even easier to communicate and experience.
We are delighted to have found a strong
partner in the renowned Vienna Museum
of Technology to support us in this work.

come from and what
we stand for.

vating effect
on many people
because it makes
it clear where we
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“HOERBIGER has a long-term focus. For us, profitable
growth is balanced with the stability of the Group
and the Foundation’s key value of social responsibility
for our employees.”

Dr. Andreas Hiinerwadel
President of the Board of Trustees

How did the collaboration with the Vienna Technical
Museum come about?

AH — The Vienna Museum of Technology, Austria’s lar-

gest museum of technical history, wants to increasingly

support companies in cataloging, supporting, and brin-
ging their history to life. The Austrian Archive for Cor-

porate History and Culture, founded for this purpose at

the museum’s research institute, will therefore bring to-
gether and expand the museum’s corporate history hol-

dings with company archives. We are proud to be the

first company to enter a partnership with the Techni-

cal Museum in this area.

Which corporate value is most important
to you personally, and why?

AH — If T had to focus on one corporate value from
the Foundation’s perspective, I would choose Courage.
For me, Courage means confidence, in the sense of a
fundamentally positive attitude when it comes to sha-
ping the future. HOERBIGER has a long-term focus. For
us, profitable growth is balanced with the stability of
the Group and the Foundation’s key value of social re-
sponsibility for our employees. We approach new pro-
jects with a reasonable amount of risk tolerance, even if
they do not immediately yield a result in the next quar-
ter. And we are independent and constantly challenge
ourselves to take a positive approach to changes in so-
ciety and in the markets, and to use them proactively.

Left to right

Albin Hahn
Member of the Board of Trustees since 2022

Dr. Martin Komischke

Vice President

Vice President of the Board of Trustees
since 2016

Christiana Horbiger
Vice President
Vice President of the Board of Trustees since 1989

Dr. Andreas Hiinerwadel

President

President since 2016,

Member of the Board of Trustees since 2009

Dr. Rudolf Huber
Member of the Board of Trustees since 2008
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Personnel development

. . “One of HOERBIGER'’s strengths has always been our internal
Is business development

development paths. Managers who see personnel development
as a core task enable growth and innovation.”
By promoting a Group-wide culture of innovation and providing

customized development opportunities for both experienced and
new employees, HOERBIGER is making itself fit for the future.

Aladin Huwyler
Head of People & Culture

HOERBIGER employed 6,174 people worldwide in 2023,
including 5,909 permanent employees and 265 tempo-
rary workers. This corresponds to a slight increase of 3.2
percent, accompanied by strong sales growth. The fact
that HOERBIGER is a stable and attractive employer is de-
monstrated in particular by the average length of service
of eleven years and a low voluntary turnover rate of 4.3
percent, which is well below the market average for com-
panies with a similar global footprint.

To ensure that we continue to transform into sustaina-
ble growth markets and remain an attractive employer,
HOERBIGER has initiated comprehensive organizational
and personnel development measures in recent years. Af-
ter all, successful change requires talented employees,
good managers, and internal career prospects. One of the
most important and effective tools for this is feedback,
which was the focus of last year’s employee survey.

Feedback in the focus of the employee survey

Under the motto “We love feedback”, the biennial Voice
for Excellence (V4E) employee survey was conducted in
September 2023. The participation rate reached a remar-

kable 82 percent — exceeding the high level of 2021 by 3

percent. At -3 percent and -1 percent respectively, the en-

gagement and performance environment indicators were
slightly lower than in 2021. This decline corresponds to
a trend that can generally be observed in the post-Covid
era. However, HOERBIGER remains in the top quintile in

a cross-industry comparison. In other words, the engage-
ment of our employees as well as the performance envi-
ronment are comparable to the results of the top 20 per-

cent of comparable employers worldwide.

The survey results are discussed in detail in all teams at
HOERBIGER, and actions are derived and implemented. In
addition, top management has used the results to define
four key topics and corresponding measures that will be

implemented throughout the Group in the coming years.

The aim is to involve employees at all levels more closely

in transformation processes and give them the opportu-

nity to understand the impact of various measures and
help shape change. An open feedback culture is crucial
here to successfully shape change in the long term.

Roll-out of new personnel development programs
Based on the Leadership Capabilities introduced in 2021,
which serve as the basis for expectations of managers and
their development, the Learning & Development team
placed a particular focus on the development of talent
and managers. Two new programs, the Talent Pool and
the Leadership Campus, were recently designed and suc-
cessfully piloted. The feedback gathered from last year’s
test runs was carefully integrated into the planning. Since
the beginning of 2024, the programs have been rolled out
across the Group as an integral part of people and leader-
ship development and will be continuously expanded over
the coming years.

These offerings, coupled with the establishment of a feed-
back culture, support HOERBIGER employees in their de-
velopment and promote personal responsibility, creati-
vity, and collaboration across functional and divisional
boundaries. This creates room for the development of in-
dividual potential and strengthens the innovative power
of the entire Group.

Digitalization of People & Culture is progressing

In addition to personnel development, digitalization was
also expanded. To this end, the “Digitalization & Rewards”
section was established in 2023 and numerous solutions
were implemented, including expanded self-service offe-
rings for employees and managers. An important miles-
tone was the introduction of self-service terminals at se-
veral production sites. In addition, all digital

People & Culture applications were bundled We actively

on a central platform so that HOERBIGER em-  shape our corporate
ployees can now find everything from vaca- culture through
tion requests and remuneration statements to personnel and
digital learning content and the internal job management
market in one place. development.
Innovative and user-oriented applications not only make
HOERBIGER more efficient, but are also an important part

of a modern and attractive working environment.



VAVAY; mnm . Mﬂ; A

) AT S WAy

are the future of HOERBIGER. At the training center in Peiting, Germany, the apprentices learn everything
they need to know for their future role as skilled workers in the training workshop (left to right).
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Sustainability as
a factor for success

As a foundation-owned, internationally operating technology group,
HOERBIGER has a long tradition of ecological and social commitment.
In the course of advancing standardization in the area of sustainability
management, the company has made further progress and has
committed to being climate-neutral along the entire value chain by 2039.

Long-term thinking and responsible action have always

been part of HOERBIGER’s corporate culture as a foun-
dation-owned company - they contribute to the sustai-
nable growth and stability of the Group. As pillars of in-

ternational success, they provide orientation in times
of change. Sustainability is also of key importance to
HOERBIGER as an employer: Both employees worldwide

and potential candidates place great value on sustaina-
ble work practices, equal opportunities, and social re-

sponsibility.

Priorities defined and initiatives launched

Many of HOERBIGER’s traditional business areas are un-

dergoing fundamental change. In light of climate change

The transformation  gulations worldwide, the industrial environ-

of the Group istobe  ment has been changing rapidly for several
strategically driven  years. For this reason, the transformation of
forward and its the Group is to be strategically driven forward
positionin markets  and its leading position in future markets is
with a future is to

be expanded.
bility strategy, HOERBIGER is guided by the

United Nations Sustainable Development Goals (SDG) and

focuses on the areas of environmental, social and corpo-

rate governance (ESG). Priority topics have been defined

and corresponding initiatives launched in all three areas.

and the associated increasingly stringent re-

to be expanded. In order to consistently em-
bed and systematically execute our sustaina-

In the reporting year, HOERBIGER achieved encouraging
results in the development of emission-reducing pro-
ducts and services as well as in the area of social respon-
sibility. HOERBIGER has established a CSR framework
that defines, among other things, the scope and focus of
HOERBIGER’s commitment. The Group’s strong gover-
nance model helped to smoothly deploy the requirements
of Germany’s newly enacted Supply Chain Sustainability
Act (LKSG). In its efforts to reduce emissions at its own
sites, HOERBIGER was slightly behind schedule in 2023,
even though it succeeded in installing additional solar
systems and also rolled out several energy optimization
investments across its footprint. Overall, progress in the
past fiscal year was satisfactory: The reporting structure
and database were further optimized and the overview of
group-wide sustainability initiatives improved.

More sustainability for a better tomorrow

HOERBIGER is traditionally rooted and has been a sub-
stantial part of the development of the oil and gas indus-
try, where it is now pursuing the goal of becoming the lea-
ding solution provider for emissions reduction products
and services. Thanks to its in-depth expertise in this mar-
ket, the Group has great leverage here on a global scale
to reduce the CO2 footprint of the industrial value chain.
For example, better sealing of reciprocating compressors
and wells can prevent greenhouse gases from escaping.
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A

Environment

HOERBIGER is committed to creating a

1. — Energy consumption

cleaner, more energy efficient world by 2.— Corporate carbon footprint

reducing its CO, footprint and developing
products in sustainable applications.

3. — Sustainable products
4. — Sustainable applications

HOERBIGER
Key topics
o0 S
A A
Social Governance

HOERBIGER is committed to promoting and 5.— Employee engagement
nurturing a diverse and inclusive environment, 6. — Diversity & inclusion
with a track record of emphasis on employees’ 7.— Health & safety

health and safety and charitable donations. 8. — Training and education

HOERBIGER is committed to transparency
and compliance with laws, regulations and
internal policies. This is a top priority in all
business decisions and transactions.

10. — Sustainable supply chain
11.— Compliance & anticorruption
12. — Sustainable governance

9. — Corporate social responsibility

In addition, driving large reciprocating compressors re-
quires a large amount of energy. Compressor control sys-
tems and valves from HOERBIGER can significantly in-
crease efficiency.

HOERBIGER has also been active in the automotive indus-
try for over 60 years. The entire automotive ecosystem —
from OEMs to suppliers — is working to become more en-
vironmentally friendly in the face of increasingly stringent
regulations. As a result, customer requirements are beco-
ming more specific, especially in terms of the products’
carbon footprint and the use of environmentally friendly
materials. HOERBIGER is facing up to these challenges
and is constantly adapting its existing business to the
market situation.

At the same time, the Group is expanding its product port-
folio in the areas of emissions reduction, sustainability
and safety through an unprecedented innovation offen-
sive. One key technology is hydrogen, which is being ad-
dressed by almost all units through new developments.
HOERBIGER also has exciting projects in the pipeline for
the growth market of electromobility. All these activities
serve the goal of shaping a future worth living for future
generations while meeting customer requirements.

The next milestones

Over the past two years, HOERBIGER has been working
on the introduction of data standards and governance
for reporting data. The European Sustainability Reporting
Standards (ESRS), which will be mandatory from 2025,
now provide definitive clarity and certainty as to which
KPIs will be relevant in future reporting. The HOERBIGER
Group is now working at full speed to prepare its organi-
zation to collect this data in the same quality as the cur-

rent financial indicators. The Sustainability Report to be
HOERBIGER has
launched an

published in 2025 will not only meet all standards but
will also be confirmed in its quality by an external audit
unprecedented for the first time.
innovation offensive
for emission In business, the HOERBIGER Group considers its most ur-
reduction, sustaina-  gent task to be creating awareness among customers and
bility and safety. employees that sustainability and business success go hand
in hand: Comprehensive solutions from HOERBIGER help
industry reduce emissions, comply with stricter environ-
mental and safety standards, while improving the over-
all efficiency of their operations and thus their cost struc-
ture. For itself, the HOERBIGER Group has set the goal
of being climate-neutral along the entire value chain by
2039 (scope 1 and 2 emissions of the GHG Greenhouse

Gas Protocol).
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are an example of how the HOERBIGER Group is growing together worldwide. The four work at the plant in
Changzhou, China, which opened at the end of 2023, uniting the Compression Division and the Safety Business
Unit under one roof (left to right).
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Heritage — milestones
in the company’s history

Alfred Horbiger, the second-eldest son of the
1 90 0 company’s founder, starts the in-house production 1 947

of valves in Vienna-Simmering.

Hanns Hoérbiger, together with the engineer Martina Horbiger resumes international

Friedrich Wilhelm Rogler, founds an Between 1925 and 1945, a total of 171 patents are granted business relations, first within Europe, then
engineering office in Budapest. This office to HOERBIGER & Co. for inventions and developments in later in the Americas, Africa and Asia.
is relocated to Vienna in 1903. the field of compressor valves and controls.

1895 1925 1945

The steel plate valve invented by Hanns Horbiger is patented. The engineering office becomes After the destruction of the Vienna produc-
The valve plate opens when the gas pressure is high enough, HOERBIGER & Co. trading company, tion plant during the last year of the
and closes as long as the spring pressure is higher than the headquartered in Vienna. Second World War, and the sudden passing

gas pressure. of Alfred Horbiger, his wife Martina Horbiger,

who also worked in the company, manages

The HOERBIGER steel plate valve enormously improves the perfor- to rebuild the plant.
mance of the compressors used at the time for steel production.
It makes steel production much more reliable and efficient than

anyone would have considered possible at that time and paves

the way for the invention of modern pressure chemistry.
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2010
1 989 The HOERBIGER Foundation

initiates the establishment of the
JKU HOERBIGERResearch Institute
for Smart Actuatorsat the Johannes

Martina Horbiger, owner of the group of
companies, dies at the age of 87. She be-

queaths the challenge of not only continu- . L
. . . . Kepler University in Linz.
ing business operations consistent

with her spirit, but also realigning the cor-

porate structure — which in the years prior 2 02 1
was centered predominantly around her — 2 O 09
The Board of Directors
appoints Dr. Thorsten 2 O 2 2

to the new management team, appointed
Kahlert as the new CEO.

prior to her passing together with the Board HOERBIGER

1 9 6 3 of Trustees of the HOERBIGER Foundation. acquires Altronic.
By the end of the 1950s, HOERBIGER

builds its own distribution system in North 1 9 82 1 99 7 2 02 O

Joining forces in the Automotive Division
and introduction of the new CARES

organizational structure.

America, followed in 1963 by the founding
of HOERBIGER Corporation of America and
the development of a production operation.

Martina Horbiger establishes the
HOERBIGER Foundation in Switzerland.

HOERBIGER Holding AG
becomes Group holding company.

HOERBIGER celebrates
its 125-year anniversary.

The Board of Trustees of the HOERBIGER
Foundation and the Board of Directors of
HOERBIGER Holding AG are reconstituted.

1950

Start of diversification as the
company begins production of
compressed air components.

1957

Production build-up for

drive train components.

1970

HOERBIGER Nippon K.K. is founded
in Japan, and initial contacts are
establishedwith Taiwan, Korea, and
China.

1971

Entry into the compressor service busi-

ness. As a result, HOERBIGER grows
into global emerging markets at a very
early stage.

1992

Formation of the HOERBIGER
group of companies. Reorga-
nization into three Strategic
Business Units: Compression
Technology, Drive Technology,
Automation Technology.

1995

HOERBIGER is one of the first
medium-sized companies in
Europe to venture into China.

2015

2016

2019

Rotary Business Unit.

Opening of the new Vienna-Aspern location.

HOERBIGER acquires IEP Technologies
and establishes the Safety Business Unit.

The acquisition of Deublin represents the
HOERBIGER Group's largest acquisition
to date and also marks the launch of the
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Chronicle 2023

February 1

Acquisition of JOHNSON MATTHEY Piezo Products
The acquisition of this long-standing partner and
specialist in piezoceramics in Bavaria (Germany) is
a strategic step for HOERBIGER to secure and further
expand the strong growth of the Flow Control market

segment. HOERBIGER piezo valves are used in ventila-

tors, in semiconductor manufacturing, in mechanical
engineering and in the process industry.

February 7

Waukesha extends 40-year cooperation with Altronic
The HOERBIGER company Altronic signs a long-term
supply agreement with INNIO Waukesha, one of the
oldest and largest OEM customers in the field of high-
performance engines. The agreement serves to better
define and strengthen the more than 40-year business
relationship.

March 14

Collaboration with Hyundai on hydrogen engine

At ConExpo 2023 in Las Vegas, HD Hyundai Infracore
presents the Hz ICE hydrogen-powered internal
combustion engine equipped with H2PFI injectors
from HOERBIGER. Series production is scheduled
to begin in 2025.

April 1

HOERBIGER sells assets of RAGSOL GmbH

TDE Digital GmbH, based in Leoben (Austria), acquires
all assets of RAGSOL GmbH. TDE provides data analy-
tics solutions for performance benchmarking and
optimization in the upstream segment of the oil and
gas industry worldwide. As part of the acquisition,
the majority of RAGSOL employees transfer to TDE.

April 9

HOERBIGER Corporation of America celebrates its 60th
The founding of HCA near New York City 60 years ago
marked the bridge to the new world. Today, more

than 300 employees ensure that the HOERBIGER brand
is recognized as a seal of quality in North America.

May 27

New service locations in Saudi Arabia and the USA
HOERBIGER opens a new service location in Saudi
Arabia, which also includes a regional training center
for customers. Another HOERBIGER workshop is inau-
gurated in Port Allen, Louisiana. Reciprocating com-
pressors are comprehensively serviced and repaired
at the newest service location in the USA.

June 27

Christiana Horbiger receives Ring of Honor from TU Wien
In recognition of her great services to the non-profit
TU Wien Foundation, Christiana Horbiger is awarded
the Golden Ring of Honor from TU Wien by Rector
Prof. Dr. Sabine Seidler. Among other things, Mrs.
Horbiger is committed to the promotion of women

in science and the international mobility of young
researchers.

July 17

Deublin takes over Gardner Systems

Our long-standing partner company Gardner Systems
in Wisconsin is the leading supplier of high-quality
steam and condensate systems for the paper industry.
The alliance enables Deublin to serve its customers
as a complete solution provider.

CHRONICLE — 67

September 20

High participation in this year’s employee survey
Under the motto “We love feedback”, the biennial Voice
for Excellence survey took place in September. 4,743
employees took part in the survey, which corresponds to
a considerable participation rate of 82 percent.

December 13

Opening of the new HOERBIGER plant in China

After a one-year planning and construction phase, the
new production plant in Changzhou is inaugurated,
combining the service business and the activities of the
HOERBIGER Compression Division and Safety Business
Unit in China under one roof.
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Code of Conduct —
our commitment to integrity
and compliance

HOERBIGER conducts its business in ways that are consistent with the
corporate values — Pioneering Spirit, Courage, Fairness, and Closeness.
These values are the foundation of our corporate culture and our success.

Our principles We listen and we act
In our business, we are confronted with steadily growing — We manage our company based on our values, — We treat our suppliers fairly. We expect our suppliers — We accept the challenges of ethical conduct. In
compliance challenges: We face decisions about what is personal integrity and trust. to strive toward the same high standards for business critical situations we will support each other to keep
right or wrong, not just according to economic criteria, . . conduct and product quality that we have set for our commitments to move HOERBIGER forward.
. . — We conduct our business with respect for o )
but also in terms of the legal and ethical standards we ourselves. Speak up if things must be corrected or improved!

. human dignity, in recognition of human rights
must observe. The HOERBIGER Code of Conduct provides

. . . . and in accordance with applicable laws. — We protect proprietary business information, private — Raise your concerns with management. If this is not

clear guidance: We act with personal integrity and accor- . . . . i
. . L . . . . . . data, and intellectual property rights. Proprietary possible, or you do not get a satisfactory response,
ding to ethical principles at all times. We will never sacri- — We are committed to economically and environ- . . .
L . . . . company information and data may be released to you should escalate your concern in the management
fice our principles and HOERBIGER’s reputation for short- mentally sustainable business practices. . . . . . .
; i il aai third parties only with prior authorization. structure, up to a member of the Executive Board,
erm financial gain.
& — We provide safe working conditions. We continuously to a Compliance Coordinator, or to Corporate Audit.
. — We keep accurate records and guarantee complete
. . . develop the abilities of our employees and evaluate . . o . .
In 2019, HOERBIGER introduced an electronic whistle- ; fairl reporting of financial and operating information — Concerns or complaints may also be filed on the
erformance fairly.
blower system, allowing employees to voice questions P v to management, shareholders and third parties. confidential electronic reporting platform HOERBIGER
and concerns, including anonymously if they desire. — We show mutual respect as we collaborate within L . . Integrity Line (https://hoerbiger.integrityline.org). It
. . . . — We act with integrity and honesty at all times. . . .
This has created an additional communication chan- and across cultures. We recognize the freedom of . . . is possible to file complaints anonymously. HOERBIGER
. . L. We always declare potential conflicts of interest. . . L .

nel for HOERBIGER to quickly address important mat- association of our workforce. . strictly prohibits retaliation against any person who

. L. . We protect the company’s assets and will not use . . .
ters. With this in mind, the Code of Conduct has been . L . . . reports a suspected violation in good faith or who

— We conduct all our business with integrity and our position at HOERBIGER for personal gain. L . . L.
updated: . assists in a compliance investigation.
transparency. We oppose corruption. L
— We take pride in HOERBIGER. We protect the good
— We deliver superior products and services to our reputation of our company as well as the image
customers. We support free and fair competition, and the value of the HOERBIGER name and brand.

and we comply with relevant competition laws.

— We take due care in the selection of our business
partners. We comply with export controls and anti-

money-laundering regulations.
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Corporate Governance —
organization of the group

Corporate governance refers to the framework of rules and
practices for managing and monitoring a company, and
is of strategic importance to the HOERBIGER Group. Good
corporate governance helps the Group to effectively live
up to its corporate responsibility to its shareholders, em-
ployees, business partners, and the public.

HOERBIGER Holding AG is not listed on any exchange.
On a voluntary basis, HOERBIGER follows corporate go-
vernance principles as they apply to publicly traded com-
panies in Switzerland. However, in exceptional cases the
Board of Directors of HOERBIGER Holding reserves the
right to deviate from these principles so as to adequa-
tely take into account the circumstances specific to the
HOERBIGER Group.

Corporate structure

The HOERBIGER Group is held by HOERBIGER Holding AG,
headquartered in Zug, Switzerland. The primary objec-
tive of HOERBIGER Holding AG is to safeguard the conti-
nued economic success and self-reliance of the HOERBIGER
Group, consistent with the Articles of Incorporation of the
HOERBIGER Foundation.

The Board of Directors is the highest management
body of HOERBIGER Holding AG, bears the managerial,
organizational and supervisory responsibilities and is in
charge of finance matters for the HOERBIGER Group. It is
composed of members of the Board of Trustees, former

members of the Executive Board, and seasoned indepen-
dent individuals who are associated with the Group and
experienced in corporate management. As the highest de-
cision-making body, the Board of Directors is in charge of
the main structural responsibilities across the HOERBIGER
Group, notably its long-term strategy and fundamental or-
ganizational principles. The Board of Directors decides
on the company’s values and principles. It approves the
Group’s planning and budget, and appoints the members
of the Executive Board. The Board of Directors is elected as
part of the Annual General Meeting at the proposal of the
HOERBIGER Foundation. Each member of the Board of Di-
rectors serves for a term of three years, starting on July 1
and ending, after three years, on June 30 of the calendar
year in question. Persons 73 years of age or older can no
longer be elected.

The Executive Board is responsible for managing
HOERBIGER Holding AG and the Group. In addition, the
Executive Board bears responsibility for implementing
the Group’s strategy as developed by the Executive Board
and approved by the Board of Directors. The delegation of
tasks to the Executive Board and the division of respon-
sibilities among the levels of management are establis-
hed in the Organizational Rules of the HOERBIGER Group.

The following members of the Board of Directors serve on the committees:

Nomination &

Audit Committee Finance Committee Compensation Committee Strategy Committee
Chairman Dr. Rudolf Huber Dr. Rudolf Huber Dr. Martin Komischke Dr. Martin Komischke
Members Dr. Andreas Hinerwadel Dr. Martin Komischke Dr. Andreas Hinerwadel Rolf Najork

Rainer Schulz

The Executive Board has five members: the Chief Execu-

tive Officer (CEO), the Chief Financial Officer (CFO), the

Head of the Compression Division, the Head of the Auto-

motive Division and the Head of the Rotary, Engine and
Safety Business Units.

To deal with essential tasks in depth, the Board of Di-

rectors has appointed committees, which are composed
of members of the Board of Directors and members of the

Executive Board as elected by the Board of Directors. Com-
mittee meetings may also be attended by external specia-

lists and internal experts of the Group.

Corporate Audit provides assistance to the Board of Di-

rectors and the Executive Board. The HOERBIGER Group
has additionally established a tiered Risk Management
System and an Internal Control System (ICS) to prevent
financial accounting errors. BDO AG, headquartered in
Steinhausen, Switzerland, is appointed as the auditor for
the consolidated financial statements of the HOERBIGER

Group and as the auditing company for HOERBIGER Hol-

ding AG.

Shareholder structure

The HOERBIGER Foundation, headquartered in Zug, Swit-

zerland, is the majority shareholder and controls the
Group. At 75 percent, the majority of shares of HOERBIGER

Holding AG are held by HOERBIGER Tectum AG, head-

quartered in Zug, a subsidiary that is entirely dependent

Shareholder structure of HOERBIGER Holding AG
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on the HOERBIGER Foundation. The management body of
HOERBIGER Tectum Holding AG is identical to the Board
of Trustees of the HOERBIGER Foundation in terms of
members. The remaining 25 percent is held via an asso-
ciated shareholding structure by the family shareholder,
Christiana Horbiger.

The Board of Trustees of the HOERBIGER Foundation
is composed of the family shareholder, active and/or for-
mer members of the Board of Directors, and independent
advisors associated with the Group through long-stand-
ing cooperation. The Board of Trustees’ sole mandate is
to support the Foundation’s mission and safeguard the
interests of the HOERBIGER Group. Its members have no
operational management function within the HOERBIGER
Group. This gives the HOERBIGER Group a stable, long-
term-oriented ownership structure that is closely tied to
the Group.

With this in mind, the HOERBIGER Foundation consi-
ders it an essential duty to support forward-looking research
and development in the Group, such as by financing the
HOERBIGER JKU Research Institute for Smart Actuators in
collaboration with Johannes Kepler University in Linz (JKU),
and to provide continuing education and development op-
portunities for the employees of the HOERBIGER Group.

HOERBIGER Foundation

HOERBIGER Tectum Holding AG

Family Shareholder
Christiana Horbiger

75 percent Shareholder 25 percent

HOERBIGER Holding AG
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Company locations

200233 Shanghai

as of May 2024
HH = HOERBIGER Holding Austria Cameroon A HOERBIGER Drive Technology Ecuador Germany
C = Compression Division CESHOERBIGER Wien GmbH C HOERBIGER Cameroon Office LP (Changzhou) Co., Ltd. HOERBIGER del Ecuador, S.A. R Deublin GmbH
A = Automotive Division LP SeestadtstraBe 25 Villa L63, Makepe Building No. 7, GDH Industrial Park, Av. 6 de Diciembre N33-382 y LP Florenz-Allee 1
R = Rotary Business Unit 1220 Wien Doula 16 Chuangye Rd., Xinbei District Av. Eloy Alfaro, Building ZIZA, 55129 Mainz
E = Engine Business Unit 213033 Changzhou, Jiangsu Floor 9 Off. 901
S = Safety Business Unit R Deublin Austria GmbH Canada 170125 Quito A HOERBIGER Antriebstechnik GmbH, Werk 1
c/o Lainzer StraBe 35 C HOERBIGER (Canada) Ltd. A HOERBIGER Valves (Changzhou) Co., Ltd. LP Bernbeurener StraBe 13
1130 Wien 4181 Sladeview Crescent, Unit 46 LP Building No.1, GDH Industrial Park, HOERBIGER del Ecuador, S.A. 86956 Schongau
10 = Internal Organization/Corporate L5L 5R2 Mississauga, Ontario 16 Chuangye Rd., Xinbei District De los Nogales N50-36
LP = Large Production Bolivia 213033 Changzhou, Jiangsu 170125 Quito A HOERBIGER Antriebstechnik GmbH, Werk 2
SP = Small Production C HOERBIGER de Argentina S.A. C HOERBIGER (Canada) Ltd. LP Martina-Hérbiger-StraBe 5
Sucursal Bolivia 6620 50 Street NW C HOERBIGER Valves (Changzhou) Co., Ltd. Finland 86956 Schongau
Av. Beni 250 entre 4TO y 5TO Anillo T6B 2N7 Edmonton, Alberta LP 1A-1C Building, GDH Industrial Park 16# Atexon Oy
Argentina 10260 Santa Cruz de la Sierra East Chuangye Road, Xinbei District Tarjusojantie 13 A HOERBIGER Antriebstechnik Holding GmbH
HOERBIGER de Argentina S.A. Chile 213033 Changzhou, Jiangsu 90440 Kempele 10 F&E Center
Reconquista 2458 — El Talar Brazil C HOERBIGER DE CHILE S.A. PurschlingstraBe 4a
B1618BDX Buenos Aires C HOERBIGER Brasil Ltda. General Samuel Valdivieso 0250 C HOERBIGER Compressor Technology France 86971 Peiting
Rod. Anhanguera, Km 33 - Pq. Empresarial 8560027 Punta Arenas (Changzhou) Ltd. HOERBIGER France SAS
HOERBIGER de Argentina S.A. Anhanguera, Rua Osasco N2 1020. Cajamar No. 1 Building Yuehai Industrial Park, No. 16 140 Rue du 12eme Régiment de Zouaves A HOERBIGER Antriebstechnik Holding GmbH
Ruta 151, Km 4.5 07753-040 S&o Paulo C HOERBIGER DE CHILE S.A. Chuangye Road, Xinbei District Z.1. de Courtine Mourre Frais 10 Versuch/ Priffeldentwicklung
8324 Cipolletti, Rio Negro Av. Américo Vespucio 1980 Of. 417 213033 Changzhou, Jiangsu 84091 Avignon Cedex PurschlingstraBe 4a
R Deublin Brasil Juntas Rotativasa 8560027 Conchalf, Santiago 86971 Peiting
HOERBIGER de Argentina S.A. SP de Preciséo Ltda. Colombia HOERBIGER France SAS
Manuel Arburua 3242 Rua Fagundes de Oliveira, 538 Galpao China C HOERBIGER de Colombia Ltda. 185 Avenue du 12éme Régiment de Zouaves A HOERBIGER Antriebstechnik Holding GmbH
U9003FAJ Comodoro Rivadavia A1l — Piraporinha R Deublin (Dalian) Precision Rotating Carrera 85D # 46A 65 Bodega 12 84091 Avignon Cedex 10 Bernbeurener StraBe 13
CEP: 09950-300 Diadema, Sao Paulo LP Unions Co. Ltd. Complejo Logistico San Cayetano 86956 Schongau
Australia No. 2, 6th Street, DD Port Bogota |IEP Technologies France
HOERBIGER Australia Pty Ltd. R Minor Industria Mecanica de Precision Ltda 116620 Dalian 26/36 Rue Alfred Nobel A HOERBIGER Automotive
Unit4-5, 17 Alexandra Place SP Av. Jorge Alfredo Camasmie, Czech Republic 93600 Aulnay-Sous-Bois LP Komfortsysteme GmbH
QLD4172 Murarrie, Queensland 372 Parque Industrial, Ramos de Freitas R Deublin (Dalian) Precision Rotating C HOERBIGER CZ SKs.r.0. Martina-Horbiger-StraBe 5
Embu das Artes | S&o Paulo, SP Unions Co. Ltd. Folknarska 1246/21, Building Armex Deublin SARL 86956 Schongau
HOERBIGER Australia Pty Ltd. No. 175 East Yan’an Road 405 02 Décin Il 61 bis, Avenue de I'Europe, Z.A.C.
17-19 David Street Bulgaria 116620 Shanghai, Huangpu District de la Malnoue HH HOERBIGER Deutschland Holding GmbH
VIC3175 Dandenong, Victoria C HOERBIGER Service Hungaria Kft. C HOERBIGER CZ SK s.r.0. Prague Office 77184 Emerainville 10 Im Forchet5
Representative Office S HOERBIGER (Shanghai) Co., 10 Hradecka 2526/3 86956 Schongau
HOERBIGER Australia Pty Ltd. zh.k. Hristo Smirnenski, bl. 27A, Ltd. (Newson Gale) 13000 Praha 3
3/3 Lerista Court vh. B, ap. 20 39 He Fa Road, Caohejing Hi-Tech Park HH HOERBIGER Deutschland Holding GmbH
WA 6163 Bibra Lake, Western Australia 2120 Sofia 200233 Shanghai 10 Aushildung
ParschlingstraBBe 4
C HOERBIGER (Shanghai) Co., Ltd. 86971 Peiting
LP 39 He Fa Road, Caohejing Hi-Tech Park
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LP

LP

HH

LP

LP

LP

SP

SP

HOERBIGER Elektronik GmbH
Justinus-Kerner-StraBe 7
72119 Ammerbuch

HOERBIGER Flow Control GmbH
TechGate Stuttgart
MeitnerstraBe 8

70563 Stuttgart

HOERBIGER Flow Control GmbH
Sudliche RomerstraBe 15
86972 Altenstadt

HOERBIGER Motion Control GmbH
BahnhofstraBBe 43
96257 Redwitz an der Rodach

HOERBIGER Immobilien GmbH
Im Forchet 5
86956 Schongau

HOERBIGER Kompressortechnik GmbH
Im Forchet 5
86956 Schongau

HOERBIGER Penzberg GmbH
Seeshaupter StraBe 33
82377 Penzberg

HOERBIGER Service GmbH
Hanns-Hoérbiger-StraBe 10
67133 Maxdorf

HOERBIGER Synchrontechnik GmbH
Lembacher StraBe 2
71720 Oberstenfeld

|IEP Technologies GmbH
Betriebsstandort Brilon
Hinterm Gallberg 15-17
59929 Brilon

|IEP Technologies GmbH
Kaiserswerther StraBBe 85¢
40878 Ratingen

SP

Hungary

HOERBIGER Service Hungaria Kft.
Bagoly u. 7.

2120 Dunakeszi

India

HOERBIGER India Private Ltd.

Flat No.57, Ground Floor,

Netaji Subhash Apartments, Phase 2,
Pocket 1, Sector 13, Dwarka

110018 New Delhi

HOERBIGER India Private Ltd.

504/B Fifth Floor OZONE, Sarabhai Com-
pound, Vikram Sarabhai Marg, Vadodara
390003 Vadodara

HOERBIGER India Private Ltd.

Gat 303/1, 312, 313, Village Kondhapuri,
Taluka - Shirur

412209 Pune

HOERBIGER India Private Ltd.
(Solution Division)

702, Sai Radhe, Kennedy Road
411001 Pune

HOERBIGER India Private Ltd.
AC-76, 3rd Street, Ground Floor,
Annanagar (West)
600040 Chennai

HOERBIGER India Private Ltd.
153A Diamond Harbour Road,
South 24, Parganas

700034 Kolkata

LP

Italy

HOERBIGER ltaliana S.p.A.
Via dell’Elettronica, 8
37139 Verona

HOERBIGER ltaliana S.p.A.
Strada Provinciale Priolo-Floridia, Km. 1
96100 Priolo Gargallo

|IEP Technologies
Via dell’Elettronica, 8
37139 Verona

Deublin Italiana S.r.l.
Via Guido Rossa, 9
40053 Comune di Valsamoggia (BO)

Japan

HOERBIGER Nippon KK

DH Il Bldg. 2149-1 Fudougaoka
2860044 Narita

HOERBIGER Nippon KK Service Center
129-1 Houma, Shibayama
2891622 Sanbu

HOERBIGER Nippon KK Kansai Sales Office

12F, Imon Kobe Bldg.
95 Edo-machi Chuo-ku
6500033 Kobe

HOERBIGER Nippon KK Kyushu Office
7F LANDIC BLD. 2-7-3 Maizuru Chuo-Ku
8100073 Fukuoka

Deublin Japan Ltd.
2-13-1, Minamihanayashiki
666-0026 Kawanishi City Hyogo

Deublin Japan Ltd.
2-4-10-3F Ryogoku Sumida-Ku
130-0026 Tokyo

Deublin Japan Ltd.
4-1-13-201 Sakae
491-8501 Ichinomiya City

Cs

Cs

Korea, South
Deublin Korea Company Ltd.

Star Tower #1003, Sangdaewon-dong 223—-25

Jungwon-gu, Seongnam-si, Gyeonggi-do

HOERBIGER Korea Ltd.
108 Techno Saneop-ro 29 beon-gil
44776 Nam-Gu, Ulsan Metropolitan City

HOERBIGER Korea Ltd.
8F, KR Tower, 108, Songi-ro
05713 Songpa-Gu, Seoul

HOERBIGER Taiwan Ltd.

4F, 58, Lane 316, Rueiguang Road,
Neihu District

11492 Taipei

Kuwait

HOERBIGER Service Middle East FZE
Ahmadi Center, Block 7, Plot no: 100-104
13123 East Ahmadi, Kuwait

Malaysia

HOERBIGER KT Malaysia Sdn Bhd.
PT 15675 & 15676 Kawasan
Perindustrian Jakar Il

24000 Kemaman Terengganu

HOERBIGER KT Malaysia Sdn Bhd.
695 Jalan Damansara, Oval Damansara
- Level 10, Unit 7

60000 Kuala Lumpur

HOERBIGER KT Malaysia Sdn. Bhd.
Lot 3005, Block 6, Kuala Baram,
Land District Permy Technology Park
98000 Miri, Sarawak

Mexico

HOERBIGER de México, S.A. de C.V.
Rubén Dario 38, Piso 2

Colonia Rincon del Bosque

11580 Mexico City, D.F.

HOERBIGER de México, S.A. de C.V.

Calle Av. Los Nogales Lote 7-B Mz 4 Col.

Parque Industrial Villa Florida
88710 Reynosa, Tamaulipas

HOERBIGER de México, S.A. de C.V.
Calle 1,41 Mza 2,

Rancheria Anacleto Canabal, Centro
86287 Villahermosa, Tabasco

Netherlands
HOERBIGER Benelux B.V.
Nijverheidsweg 25

6422 PD Heerlen

Nigeria

HOERBIGER Nigeria

AOS Orwell, Plot 272,

Trans Amadi, Industrial Layout
PMB 029 Port Harcourt

Norway

HOERBIGER Service Nordic AS
Glynitveien 7, Ski Logistikkpark.
1400 Ski

LP

Ccs

Peru
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HOERBIGER de Argentina, S.A. Sucursal Peru

Av. Prolongacion Bolognesi 635
20811 Talara, Piura, Peru

Poland

HOERBIGER Automotive Sp.z 0.0.
Ul. Modtowa 10

59700 Bolestawiec

HOERBIGER Polska Sp. z 0.0.
Ul. Stawki 2
00193 Warszawa

Deublin Polska Sp.z.0.0.
Ul. Bierutowska 57-59
51-317 Wroctaw

Romania

HOERBIGER SERVICE ROMANIA s.r.l.
Str. CA Rosetti, Nr. 17, District 2,
Regus building, , Birou 120

020011 Bucharest

Saudi Arabia
HOERBIGER Service Saudi Arabia Ltd.

3993, Road 114, 7737 - 3rd Industrial Area

34776 Jubail

Singapore

Deublin Asia Pacific Pte. Ltd.
51 Goldhill Plaza, #17-02
308900 Singapore

HOERBIGER KT Asia Services Pte. Ltd.

77 Joo Koon Circle
629097 Singapore

HOERBIGER KT Asia Holding Pte. Ltd.
7 Temasek Boulevard

#21-05 Suntec Tower One

038987 Singapore
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Slovakia

HOERBIGER CZ SKs.r.o.
Cementérska 15

90031 Stupava

Spain

HOERBIGER Iberica S.A.

Calle Rio Ter 2 Poligono Industrial
El Nogal

28110 Algete

Deublin Iberica S.L.
C/Lola Anglada, 20
08228 Les Fonts (Terrassa)

South Africa
HOERBIGER S.A. (Pty.) Ltd.

9, Fuchs Street, Alrode, P.O. Box 17844

1450 Alberton

Sweden

HOERBIGER Service Nordic AB
Garvarns vag 9

77136 Ludvika

Switzerland

IEP Technologies GmbH
Rétzmattweg 105
4600 Olten

HOERBIGER Holding AG
Baarerstrasse 18
6302 Zug

Deublin Holding GmbH
Baarerstrasse 18
6302 Zug

INTERHOERBIGER Finanz AG
Baarerstrasse 18
6302 Zug

HOERBIGER Investment GmbH
Baarerstrasse 18
6302 Zug

Taiwan (China)

HOERBIGER Taiwan Ltd.

No. 23, Dashun St., Huwei Township
632 Yun Lin County

Thailand

HOERBIGER (Thailand) Co., Ltd.
304 Sirithhorn Road,

Kwaeng Bangplad, Khet Bangplad
10700 Bangkok

HOERBIGER (Thailand) Co., Ltd.
23/12 Rajbumrung Road,

Tambol Huai Pong, Mueng Rayong
21150 Rayong

SP

Turkey

HOERBIGER Kompresyon Teknolojileri
Sanayi Ve Ticaret Ltd. Sirketi
Kemalpasa OSB Gliney Sanayi

Cad. No:31/1 Kemalpasa

34776 lzmir

|IEP Technologies Muh. Dan. ve Tic.

A.S. (Turkey)

Akdeniz Mah. Sehit Fethibey Cd. No. 41 D302
35210 Konak Izmir

United Arab Emirates

HOERBIGER Service Middle East FZE
Jebel Ali Free Zone, P.O. Box 17153,
Road 626

17153 Dubai

United Kingdom

Deublin Ltd.

6 Sopwith Park, Royce Close, West Portway
SP10 3TS Andover

|IEP Technologies Ltd.

Unit 1, Neptune Business Centre,
Tewkesbury Road

GL51 9FB Cheltenham

HOERBIGER UK Ltd.
Unit 2, Maple Park, Lowfields Avenue
LS12 6HH Leeds, West Yorkshire

Newson Gale Ltd.
Omega House, Private Road 8
NG4 2JX Colwick, Nottingham

LP

LP

United States of America
Deublin Company, LLC

2050 Norman Drive
60085-6747 Waukegan, lllinois

HOERBIGER America Holding, Inc.

— Shared Services

1191 East Newport Center Drive, Suite 210
33442 Deerfield Beach, Florida

HOERBIGER America Holding, Inc.

— Corporate IT

1191 East Newport Center Drive, Suite 100
33442 Deerfield Beach, Florida

HOERBIGER Corporation of America Inc.
3350 Gateway Drive
33069 Pompano Beach, Florida

Altronic, LLC
712 Trumbull Avenue
44420 Girard, Ohio

HOERBIGER Service Inc.
12206 Fairmont Parkway
77572 La Porte, Texas

HOERBIGER Service Inc. LATAM
1432 East Newport Center Drive, Suite B
33442 Deerfield Beach, Florida

HOERBIGER Service Inc.
3311 LA-1 North
70767 Port Allen, Louisiana

HOERBIGER Service Inc.
2500 Nanpap Road
82601 Casper, Wyoming

HOERBIGER Service Inc.
1610 Pancake Blvd
67901 Liberal, Kansas

HOERBIGER Service Inc.
12700 West Highway 80 East
79765 Odessa, Texas

HOERBIGER Service Inc.
25057 Anza Drive
91355 Santa Clarita, California

HOERBIGER Service Inc.
126 McDonald Avenue
60431 Joliet, lllinois

|IEP Technologies, LLC
417-1 South Street
01752 Marlborough, Massachusetts

|IEP Technologies, LLC
90 Brook Street
01752 Holliston, Massachusetts
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Sales (million euros) 2023 in % Ain % 2022 in %
HOERBIGER Group 1,416.2 100 11.8 1,266.7 100
Compression Division 595.1 42.0 17.5 506.5 40.0
Automotive Division 471.0 33.3 12.7 417.9 33.0
Rotary Business Unit 161.2 114 -9.5 178.1 14.1
Engine Business Unit 69.8 4.9 21.6 57.4 4.5
Safety Business Unit 119.1 8.4 11.5 106.8 8.4
Employees by division and business unit 2023 Ain% 2022
Number of employees 5,909 3.2 5,726
Compression Division 2,537 8.1 2,346
Automotive Division 1,846 -4.0 1,923
Rotary Business Unit 584 -2.3 598
Engine Business Unit 280 30.8 214
Safety Business Unit 349 2.1 342
Corporate 313 3.3 303
Temporary workers 2023 Ain % 2022
Number of Employees 265 194 222
Compression Division 117 -11.4 132
Automotive Division 138 89.0 73
Rotary Business Unit 5 -66.7 15
Engine Business Unit 2 100.0 1
Safety Business Unit 2 0
Corporate 1 0.0 1
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